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In February 2019, we launched the first 
Novartis Graduate Program with the 
integrated marketing campaign – Reimagine 
your future.

To introduce the Novartis Brand to the 
graduate market, we aligned the Graduate 
Value Proposition (GVP) messaging to the 
Novartis mission of ‘Reimaging Medicine’. 
Using the distinct and consistent hero image 
across all collateral marketing channels 
(digital and face-to-face), we were able to 
successfully distinguish our brand in the 
graduate market. 
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Business or Organizational Unit | Department or Franchise or Function name

Graduate Development Journey

Understanding the desires of graduates was key to establishing the 

integrated marketing campaign. 
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Reimagine your future

With a focus on key development 

objectives, the specific Graduate 

Development Journey was central to 

our attraction messaging.
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Micro-

website

Job-boards 

Partnerships

Flyers

Pull-up 

banners

Graduate 

Program 

Video

Integrated Marketing Features
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Business or Organizational Unit | Department or Franchise or Function name

Digital Content
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Business or Organizational Unit | Department or Franchise or Function name

Digital Content
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Business or Organizational Unit | Department or Franchise or Function name

Integrated Social Media 
Presence
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Assessment 

Centre



For our first graduate program, Novartis was proud to have 

received:

With an internal focus on increased diversity and gender equity 

in our talent pipeline, our marketing campaign attracted a 

significant number of high calibre females.

Campaign Outcomes

Reimagine your 

future

151 

Expressions 

of Interest 

667 

Total 

applications 

58% Female Applicants 42% Male Applicants


