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What we were hearing from students… Key Challenges:

•  We’d been running our previous 
campaign for 6 years

•  It lacked clarity on our value proposition

•  Great knowledge of our brands, but lacking 
awareness of the Mars employer brand

•  Applications had dropped almost 30% from 
previous year

•  We sat at #64 on the GradConnection 
& AFR Top 100 Most Popular Graduate 
Employers List

“Mars? What 
do they do?”

“You just 
hire sales & 
marketing, 

right?”

“Mars just 
make chocolate 

in the US,  
don’t they?”

“Why would 
you want 

Engineers?”

Campaign Challenges



Working at Mars offers many exciting experiences. So what makes us distinct from other companies? 

At Mars, you will grow beyond what you can possibly imagine.

Purpose Development People

Our inspiring purpose 
makes us all proud to 

work for this company 
we call Mars.

We have many  
development opportunities 
that empower us to learn, 
build, dream, and develop  

our future – for the company, 
for the community and  

for ourselves.

The relationships we build 
through the people we meet, 
the convictions we stand for, 
and the goals we collaborate 
towards all come together to 
make us belong to something 

bigger than just a company.
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Our Employer Value Proposition



The creative showcases:

•  Real associates (and their pets!)  

•  Honest in the moment shots

•  Our FMCG/manufacturing background

•  Highlight STEM opportunities

•  Showcase our segments & strong 
brands – Petcare, Confectionary, Food
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Our Creative Elements



The Challenge:

•  Design a careers site targeting 
graduates, with meaningful and 
targeted content.

• I nclude important facts, but break them 
into bite-sized chunks so grads could 
get what they needed fast. 

The Solution:

•  A website design that followed the 
global brand guidelines, but was 
modified to feel less corporate.

•  Integration of social media channels 
using targeted posts. This resulted in 
an uplift in website traffic and social 
media engagement.
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Digital: Website
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Digital: Job Boards
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Digital: Social Media Executions
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Digital: Social Media Executions



Almost 4,000  
applications -  
25% increase

We moved 51 
places in the 

GradConnection Top 
100, now #13 

Facebook: 
50,000 +  

impressions

Featured  
in the AFR

Facebook: 
12% increase  

in Likes

Increased  
applications across  
all target streams

(Engineering, Finance,  
Research & Development)

Mars  |  AAGE Integrated Marketing Award Submission

Our Results


