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Campaign Overview

This year Marsh entered the Australian graduate market with its first
company-wide graduate program.

Marsh focussed on creating a integrated marketing approach leveraging social media,
video, digital, online platforms, physical collateral and graduate websites to drive
our attraction campaign.

Under our slogan “Redefining Possibility,” Marsh aimed to provide insight into the
graduate experience, highlighting the emphasis on the graduate’s professional
development and personal wellbeing.

With a focus of attracting collaborative and community minded graduates, our content
and campaign highlighted Marsh’s commitment to diversity and social impact. Marsh’s
graduate campaign highlighted our volunteering opportunities, colleague resource
groups (i.e. Young Professionals, Pride) and shared its Reconciliation Action Plan.

The attraction campaign led to:

48% of applicants 5% shared they were
can speak a second part of the LGBTIQ+
language community

1,300 applicants in 57% male, 43%
its first year female applicants

8% shared they
have a disability
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Digital Content - Video
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Digital Content - Job board asset
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Digital Content - Website
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Social Media
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Visual Assets - Banner
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Testimonials
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Office Tour Snapshots
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Diversity and Social Impact
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