
C
rea

te y
ou

rself
W

here are you going next?
Pw

C
 A

ustralia 

M
ost Popular Integrated

M
arketing C

am
paign A

w
ard E

ntry 

A
grias 2019 



P
w

C

Pw
C

’s 
cam

paign
C

am
paign 

m
essage

C
am

paign 
strategy

Social and 
digital

People 
stories

Videos
C

am
paign 

visuals 
C

am
pus 

m
erchandise

Events 
W

ebsite 
R

esults

The story behind Pw
C

’s cam
paign

‘C
reate Yourself. W

here are you going next?’ 
is the next step in P

w
C

’s evolution tow
ards a cam

pus 
recruitm

ent experience that is entirely candidate-focused. 
This m

eans speaking to students on the platform
s they 

use, about topics that they care about, and sharing 
m

eaningful inform
ation that helps them

 to kickstart their 
unique career paths. 

W
e know

 there’s a lot of uncertainty about the future of 
jobs. S

o, this cam
paign has been m

otivated by a sim
ple 

purpose: to help students navigate an increasingly 
com

plex job m
arket and connect them

 w
ith a path that 

brings their passions to life.  
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In 2018, P
w

C
 launched the ‘C

reate Yourself’ 
cam

paign. It w
as centred around the 

understanding that creating ourselves is all 
anyone really w

ants to do - to create w
hatever 

their unique journey is and to becom
e w

hoever 
they w

anted to be. 
This year, w

e evolved the concept further – 
C

reate Yourself. W
here are you going next? 

O
ur cam

paign m
essaging w

as entirely focused on 
the individual and the bespoke career steps they 
w

anted to take. This sentim
ent holds a natural 

synergy w
ith P

w
C

, w
hich is a place w

here there is 
no singular clear path that everyone m

ust follow
. 

Instead, you’re encouraged to create your ow
n 

unique career. A
nd w

hile you’re creating 
m

eaningful change, you’ll be supported to create 
yourself at the sam

e tim
e. 

The m
essaging continues our open invitation to 

students and graduates to start creating w
ith our 

collaborative com
m

unity. 
O

ur ultim
ate goal? 

To continue shifting the student perception of P
w

C
 

as a place to w
ork, especially am

ong the fem
ale 

and S
TE

M
 audiences.
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W
e set out to create engaging content that 

prom
oted P

w
C

’s culture by giving the w
orkplace 

a face and voice, as w
ell as dispelling m

yths and 
m

isconceptions about w
orking w

ith us. W
e 

prom
oted the attributes of a career at P

w
C

 as w
ell 

as w
hat is im

portant to our priority talent groups: 
S

TE
M

 and w
om

en. P
ositioning P

w
C

 as a m
odern 

em
ployer w

ith m
odern values. 

W
e did this through a digital m

arketing and social 
m

edia cam
paign that w

as supported by: 
•

S
ocial and digital (paid &

 organic)
•

P
eople stories 

•
Videos

•
M

ulti-platform
 advertising

•
C

am
pus m

erchandise 
•

E
vents (on-cam

pus &
 in-house)

•
W

ebsite
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O
ur social and digital strategy w

as designed to drive aspiration of P
w

C
 as a place to w

ork and as an 
inclusive em

ployer, using socially native content w
hich show

cases our people and builds understanding 
of our offerings.

O
ur cam

paign creative w
as actively prom

oted across Facebook, Instagram
, LinkedIn and S

napchat. 
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People stories 

Through our dedicated P
w

C
 &

 M
e blog channel, w

e’re continuing to share the experiences of our people 
as w

ell as offer unique insights into the w
ork w

e do and the student program
s w

e run. The blogs are 
supported through organic and paid social m

edia prom
otion. 
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C
am

paign videos

O
ur videos are designed to be socially native, 

to cut through the sw
athes of content and be 

real ‘thum
b stoppers’! 

They give the audience the chance to connect 
w

ith our people, learn about the m
eaningful w

ork 
they do, and they reflect our cultural 
transform

ation. 

The content w
as served on Facebook, Instagram

 
and LinkedIn encouraging anyone w

ho w
atched 

the videos to visit the w
ebsite and learn m

ore.
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C
am

paign visuals 

P
rint ads 

D
igital ads 

P
ull up banners 
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C
am

pus m
erchandise

O
ur cam

pus and event giveaw
ays w

ere designed to be useful, sustainable and visible out on cam
pus.  

P
ens 

S
m

artphone popsockets 
Tote bags

S
tudent B

rochure 
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E
vents 

O
ur cam

pus recruiters and business am
bassadors 

hosted a range of events both on-cam
pus and 

w
ithin our offices nationally. The events w

ere all 
strategically designed to focus on w

hat’s im
portant 

to our key audiences. From
 our agendas, to 

helping students understand the w
ork w

e do, and 
preparing candidates for recruitm

ent processes. 

H
ighlights

92%
 

of students agree that P
w

C
 

has a strong brand 
perception on cam

pus

97%
 

of students felt the P
w

C
 

recruitm
ent team

 helped 
them

 feel prepared for the 
assessm

ent event
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W
e refreshed our Pw

C
 Student C

areers W
ebsite 

to reflect our new
 cam

paign m
essaging and 

visuals, m
aintaining a strong focus on the 

individual and w
hat’s m

eaningful to them
. 

W
e did this by: 

Personalising the conversation – S
peaking to 

our audiences about topics they care about and 
providing m

eaningful inform
ation they need to 

navigate their career paths 

R
egular new

 content – W
e’re constantly 

refreshing our pages to ensure our inform
ation is 

relevant and reflects w
ho w

e are today. This 
m

eans covering any aw
esom

e new
 policies, 

aw
ards, team

s and m
ore. 

 

11

W
ebsite 

 

W
ebsite



P
w

C

Pw
C

’s 
cam

paign
C

am
paign 

m
essage

C
am

paign 
strategy

Social and 
digital

People 
stories

Videos
C

am
paign 

visuals 
C

am
pus 

m
erchandise

Events 
W

ebsite 
R

esults

200%
 

increase in visitors to the P
w

C
 

C
areers site

R
esults

90%
 

of candidates w
ould recom

m
end 

P
w

C
 as a place to w

ork 

42%
 

Fem
ale applications 

44%
S

TE
M

 applications 
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