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Campaign message and elements
• We wanted to shift the perception to show students that EY is a business empowered by technology and at the forefront of innovation. 

• L`]�[YehYa_f�Yf\�e]kkY_]k�^g[mk]\�gf�`go�l][`fgdg_q�ak�ljYfk^gjeaf_�l`]�oYq�o]�dan]�Yf\�ogjc$�Yf\�l`Yl�km[[]kk�oadd�Z]�\]Õf]\�Zq�eaf\k]lk�Yk�o]dd�Yk�
skillsets.

• This was communicated through a series of better questions to challenge, inspire and show that at EY, students will develop their mindset to ask and answer 
better questions and by bringing their curiosity they can help build a better working world.  To do this we focused on global, innovation and an analytical 
mindset.  

• We wanted to make students curious about a career with EY and show students that we offer career experiences with meaning and purpose.
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Campaign highlights

STEM hires have increased

Gender balance for graduate intake in FY19

48% female

Acceptance rate

94%
 
for our graduate and vacationer roles

Voted the top professional services organisation for  

‘Best internship recruitment promotional campaign’  
in the 2020 AAGE Intern Survey

From

22%
FY19

To 

24%
hires forecast in FY21

High volume of

applications over 13,000
 
 in March campaign



4

O`Yl�\a\�o]�\g�\a^^]j]fldq�lg�^g[mk�gf�affgnYlagf7
• Embedded a digitally enabled experience in our recruitment process that incorporated bespoke videos, articles, visuals and charts

• Transitioned all events, programs and Recruitment Days to virtual 

• Adapted and delivered the EY Tax Consulting Challenge Regional Finals virtually 

• Designed and implemented a ‘keep warm’ program including virtual sessions to stay connected with our candidate pipeline in response to COVID-19

• Developing a new tech attraction initiative that will be delivered in late 2020

• Implemented the EY Oceania Careers YouTube account
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Campus events
We hosted and participated in a range of campus recruiting events both face-to-face and in a virtual setting once the landscape shifted. Our events aim to 
showcase the career paths and opportunities available to students at EY, and are strategically designed so that students come away with tangible learning 
outcomes and career connections.

Face-to-face events run prior to COVID-19 restrictions include:

• �=Q�EYcaf_�qgmj�<Yq�:]ll]j� Y�[Yehmk�_an]YoYq�\Yq!

• �;Yj]]j�>Yajk

• �9hhda[Ylagf�Yf\�afl]jna]o�ogjck`ghk

• �=Q�;Yj]]jk�af�L][`�LYdc�af^gjeYlagf�]n]flk

• EY Female Future Leaders series

Campus events



6

Virtual events
Recent virtual events have included:

• Participating in industry panels run by universities

• Virtual coffee drop-in sessions to chat informally with Campus Recruiters and Hiring Managers over Zoom 

• =ehdgqYZadalq�kcaddk�k]kkagfk�km[`�Yk�najlmYd�eg[c�afl]jna]o�ljYafaf_� oal`�Y�d]fk�gf�najlmYd�j][jmale]fl�hjg[]kk]k!

• EY service line information sessions

• 9�najlmYd�n]jkagf�g^�gmj�=Q�>]eYd]�>mlmj]�D]Y\]jk�]n]fl�lqha[Yddq�jmf�^gj�`Yd^�Y�\Yq�af�=Q�g^Õ[]k�\mjaf_�gmj�EYj[`�j][jmale]fl�[YehYa_f�
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Campus marketing items
L`]�l]Yek�mk]\�Y�fmeZ]j�g^�eYjc]laf_�al]ek�lg�kmhhgjl�j][jmale]fl�[YehYa_fk�Yl�]n]flk�af[dm\af_�hmdd%mh�ZYff]jk$�l`]�eYaf�Öq]j�oal`�`a_`�d]n]d�af^gjeYlagf�
YZgml�=Q�Yf\�gmj�klm\]fl�hjg_jYek�oal`�dafck�lg�\jan]�ljY^Õ[�lg�gmj�[Yj]]jk�kal]$�Yk�o]dd�Yk�lYadgj]\$�kh][aÕ[�Öq]jk&�O]�Ydkg�afljg\m[]\�f]o$�\aklaf[lan]�=Q�l%k`ajlk�
for our campus ambassadors to wear at events, and provided a number of other giveaway items.

Campus marketing items

Flyers

T-shirts Careers Centre gift Game Changers  
drink bottle

Pull up banners
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Careers site
The EY careers site brings a digital experience for students seeking a career with EY. The site had a huge transformation to make it easier to navigate with a 
kaehdaÕ]\�kljm[lmj]�hmllaf_�gmj�Ym\a]f[]�Yl�l`]�[]flj]�Yf\�oal`�afkhajaf_$�j]d]nYfl�[gfl]fl�\]dan]j]\�af�\a^^]j]fl�^gjeYlk�Yf\�d]f_l`k�l`]q�[Yf�]f_Y_]�oal`&�
Students can read stories of how EY is building a better working world, how an EY career makes an impact and the EY employee value proposition that the ‘EY 
experience lasts a lifetime’ is now intertwined throughout the site.   
 
www.ey.com/au/careers  

Student entry level programs Students apply here



9

Diversity and inclusiveness
At EY we recognise that the highest performing teams are teams who maximise the power of different opinions, perspectives and cultural references to  
succeed in the global marketplace. We aim to attract and recruit diverse people at all levels and so sharing this business imperative through our campus 
marketing strategy is essential. In 2020, we shared our messages with students through handouts, presentations and social media to encourage the  
conversation about inclusivity.
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Attraction of tech talent
At EY we believe that business transformation builds trust and drives growth, helping to unlock human potential. That technology is accelerating human 
enterprise to create new ways of working and build a better working world.

https://www.ey.com/en_au/careers/technology

O`Yl�Yj]�o]�\gaf_�lg�YlljY[l�l][`�lYd]fl�lg�=Q7
• �=Q�;Yj]]jk�af�L][`�LYdc�]n]flk�o]j]�`]d\�af�egkl�g^Õ[]k�Y[jgkk�9mkljYdaY$�hjgna\af_�Yf�ghhgjlmfalq�^gj�klm\]flk�lg�d]Yjf�YZgml�]p[alaf_�Yf\�affgnYlan]�=Q

projects directly from our Tech Teams, as well as the diverse career paths available to tech students at EY

• LYj_]l]\�[gddYl]jYd�l`jgm_`�L][`fgdg_q�Öq]j�Yf\�kg[aYd�e]\aY�hjgeglagf

• Development and promotion of EY Tech Fest, an innovative new tech student attraction initiative to be held in our Sydney wavespace™ in late 2020
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Cappfinity
Our marketing campaign was complemented by the launch of an innovative and digital new testing experience for candidates to raise our brand as an innovator. 
Students were immersed in a blended strengths assessment with a 'future of work' theme, as well as a job simulation bespoke to EY. Through a series of videos, 
articles and press releases students learnt about emerging trends in work and society based on technology as well as an insight into the work at EY.
Each student that completed the testing experience also received a personalised strengths report.
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Digital – social media 
We used a variety of digital assets across a number of digital platforms to bring to life the campaign elements. This year we focused on more video content so 
that our assets were more engaging. These platforms include Facebook, Twitter, Instagram and LinkedIn. We created a suite of promotional assets to showcase 
o`Yl�Y�[Yj]]j�Yl�=Q�dggck�dac]&�>jge�l`gm_`l�hjgngcaf_�:]ll]j�Im]klagfk�lg�klgjql]ddaf_�imgl]�[Yj\k$�gmj�Ykk]lk�o]j]�mk]\�lg�`a_`da_`l�l`]�\a^^]j]fl�=Q�k]jna[]�
lines and experiences of EY people. 
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Digital – channels
Across our social media accounts, we continue to share experiences of our people through general posts and story functions, including a takeover series
which saw our vacationers take control of our Instagram account for a day to showcase what they got up to during their programs. We  used our social e]\aY�hjgÕd]k�
lg�hjgegl]�[Yehmk�]n]flk�l`Yl�=Q�j][jmal]jk�o]j]�Yll]f\af_�af�j]Yd�lae]$�kg�l`Yl�klm\]flk�ogmd\�`Yn]�l`]�ghhgjlmfalq�lg�e]]l�oal`�mk�Yf\�`Yn]�e]Yfaf_^md�[Yj]]j�
[gfn]jkYlagfk&�O]�Ydkg�jYf�=Q�Imarr]k�gf�gmj�AfklY_jYe�klgjq�o`]j]�o]�Ykc]\�Y�nYja]lq�g^�im]klagfk�lg�gmj�^gddgo]jk$�^gddgo]\�Zq�Y�na\]g�response from people within 
our business. On average, we received 567 views per story throughout our March-April campaign.
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Digital – Videos
We continue to showcase our people through video and this helps with shifting perceptions of a career at EY through the voices of the people who do the
work - making it relatable and engaging for both our traditional and non-traditional audiences. This year we launched the EY Oceania Careers YouTube channel 
o`a[`�`gklk�Ydd�gmj�[YehYa_f�na\]gk&�O]�dYmf[`]\$�^gj�l`]�Õjkl�lae]$�gmj�j][jmal]j�lahk�na\]gk$�oal`�egj]�[mjj]fldq�af�l`]�ogjck�^gj�^mlmj]�[YehYa_fk&
We also launched IGTV on the EY Careers Instagram account.
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Direct mail
Direct emails were sent to students inviting them to attend in-house and virtual events that highlighted the campaign imagery and key messages of the 
campaign. We also used a third party to connect with students through this channel. Direct email was used to promote competitions to the student market.

GradAustralia eDM
The GradAustralia eDM was used to announce applications were opening in Australia. The eDM was sent out to 891 contacts in the EY community.  
We had a 66% open rate and 14% click through. 
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Media
We had a full-page print ad and digital ad in the Australian Financial Review’s Top Graduate Employers Guide 2020.  
We also had media coverage in the Herald Sun with Sarah Perrens, EY Oceania Campus Recruitment Lead, sharing graduate recruitment tips.
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Competitions - EY Tax Consulting Challenge
L`]�=Q�LYp�;gfkmdlaf_�;`Ydd]f_]�Yaek�lg�jYak]�l`]�hjgÕd]�g^�Y�[Yj]]j�af�LYp�lg�klm\]flk$�Yf\�YlljY[l�l`]�Z]kl�lYd]fl�^jge�Y�ZjgY\�jYf_]�g^�\]_j]]�ZY[c_jgmf\k�lg�
help us recruit for the changing and diverse role of the Tax Professional of the Future: www.ey.com/au/TCC 

L`ak�[geh]lalagf�ak�Y�^]]\]j�aflg�l`]�_dgZYd�=Q�Qgmf_�LYp�Hjg^]kkagfYd�g^�l`]�Q]Yj�[geh]lalagf�o`]j]�dYkl�q]Yj$�Bgq]]lY�:`YclY�^jge�L`]�Mfan]jkalq�g^�9m[cdYf\�
lggc�gml�l`aj\�hdY[]�af�l`]�_dgZYd�ÕfYd�af�9ekl]j\Ye&�O]�d]n]jY_]�l`]�hj]nagmk�q]YjÌk�oaff]jk�lg�hjgegl]�l`]�[geh]lalagf�Yk�k]]f�Z]dgo&��*(*(�`Yk�k]]f�Y�k`a^l�
in the delivery of the Challenge with Regional Finals hosted virtually and the Oceania Finals delayed.
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Competitions - EY Corporate Finance Woman of the Year
9k�hYjl�g^�gmj�LjYfkY[lagf�9\nakgjq�K]jna[]k�j][jmale]fl�kljYl]_q$�gmj�=Q�;gjhgjYl]�>afYf[]�OgeYf�g^�l`]�Q]Yj� ;>OQ!�[geh]lalagf�hjgna\]k�^]eYd]�klm\]flk�oal`�
Yf�ghhgjlmfalq�lg�_Yaf�Yf�afka_`l�aflg�Y�[Yj]]j�af�[gjhgjYl]�ÕfYf[]�Yf\�\]n]dgh�[gff][lagfk�l`Yl�[Yf�`]dh�\jan]�l`]aj�[Yj]]j�^gjoYj\&

L`]�9mkljYdaYf� Yf\�G[]YfaY!�oaff]j$�BmdaY�<gof$�^jge�L`]�Mfan]jkalq�g^�E]dZgmjf]� ha[lmj]\�Z]dgo!$�ljYn]dd]\�lg�Jge]�af�>]ZjmYjq�*(*(�lg�j]hj]k]fl�gmj�j]_agf�af�
l`]�afl]jfYlagfYd�ÕfYd&�9l�l`ak�]n]fl$�BmdaY�[geh]l]\�Y_Yafkl�*)�gl`]j�_dgZYd�ÕfYdaklk�af�af\ana\mYd�Yf\�_jgmh�Y[lanala]k�af�^jgfl�g^�=Q�d]Y\]jk$�[da]flk�Yf\�academia.

L`]�*()1'*(�G[]YfaY�[geh]lalagf�`Yk�k]]f�Y�ka_faÕ[Yfl�af[j]Yk]�af�l`]�[gfn]jkagf�g^�;>OQ�lYd]fl�j][jmal]\�aflg�gmj�]Yjdq�a\]flaÕ[Ylagf�hjg_jYek$�
Vacationer/Internship and Graduate Programs.  www.ey.com/au/CFWY



EY | Assurance | Tax | Transactions | Advisory

About EY 
EY is a global leader in assurance, tax, transaction and advisory 
services. The insights and quality services we deliver help build 
ljmkl�Yf\�[gfÕ\]f[]�af�l`]�[YhalYd�eYjc]lk�Yf\�af�][gfgea]k�l`]�
world over. We develop outstanding leaders who team to deliver 
on our promises to all of our stakeholders. In so doing, we play a 
critical role in building a better working world for our people, for 
our clients and for our communities.

=Q�j]^]jk�lg�l`]�_dgZYd�gj_YfarYlagf$�Yf\�eYq�j]^]j�lg�gf]�gj�egj]$�
g^�l`]�e]eZ]j�Õjek�g^�=jfkl���Qgmf_�?dgZYd�Daeal]\$�]Y[`�g^�
o`a[`�ak�Y�k]hYjYl]�d]_Yd�]flalq&�=jfkl���Qgmf_�?dgZYd�Daeal]\$�Y�MC�
company limited by guarantee, does not provide services to clients.  
Information about how EY collects and uses personal data and a 
description of the rights individuals have under data protection 
legislation is available via ey.com/privacy. For more information 
YZgml�gmj�gj_YfarYlagf$�hd]Yk]�nakal�]q&[ge&

¡�*(*(�=jfkl���Qgmf_$�9mkljYdaY&� 
All Rights Reserved.
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This communication provides general information which is current at the time of 
production. The information contained in this communication does not constitute advice 
and should not be relied on as such. Professional advice should be sought prior to any 
Y[lagf�Z]af_�lYc]f�af�j]daYf[]�gf�Yfq�g^�l`]�af^gjeYlagf&�=jfkl���Qgmf_�\ak[dYaek�Ydd�
j]khgfkaZadalq�Yf\�daYZadalq� af[dm\af_$�oal`gml�daealYlagf$�^gj�Yfq�\aj][l�gj�af\aj][l�gj�
[gfk]im]flaYd�[gklk$�dgkk�gj�\YeY_]�gj�dgkk�g^�hjg^alk!�Yjakaf_�^jge�Yfql`af_�\gf]�gj�
omitted to be done by any party in reliance, whether wholly or partially, on any of the 
information. Any party that relies on the information does so at its own risk. Liability 
limited by a scheme approved under Professional Standards Legislation.

ey.com


