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Our goals for the CEO for One Month Campaign in Australia
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1. Attain more graduate applications than those received in 2017 

2. Attract quality graduate students from diverse backgrounds & areas of studies

3. Attend One Tertiary Institution in every state branch across Australia 

4. Elevate digital/social presence and engagement across all platforms

5. Strengthen Executive presence and involvement in the screening process

We achieved all of the above.
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Applications!
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Analysis of applicants and how they heard about us?



Application Tracker
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Final number of applications: 4,013 students!
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How many people have signed up today?
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At the last rate of applications 
recorded (day 5) last week, we 
recorded a steady increase in 
applications.

With 4,013 applications to-date, we 
have exceeded the number of 
applications from 2017 (2,000).
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4,013
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Where are they hearing about us?
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A quick snap shot of 394 people that answered "how 
did you here about us" (source of applications).

Digital paid-advertising proved to be a worthy channel. 
As Facebook had the larger pieces of the pie. 

The second largest group is Tertiary School/University, 
this is with job advertisements, noticeboards and 
communication to schools. In addition, our one school 
visits within each capital city.

Status Report as of 18 April 2018

53%

1%1%1%
1%

27%

6%

1% 7% 2%
Source of applied traffic - How did you heard about us? (394)

Facebook Adecco Youtube Snapchat Seek

School/University Other Lindedin Google Instagram
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Melbourne and Sydney are our top-
performing cities for applications. 

This is due to the high-density of 
population and a positive finding given 
our graduate and internship program 
runs in these cities too.

We’re seeing a fair distribution across 
most cities in respects to population.
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Where are they hearing about us?

Status Report as of 18 April 2018
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12% 3%
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Number of application by city 

Adelaide Brisbane Gold Cost Camberra Melbourne Perth Sydney
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Experience Work Day 
Opening our doors to potential young candidates…
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15 Students
Melbourne  

15 Students
Sydney  

https://www.youtube.com/watch?v=403JoTwqGxk

• 47 countries on 4 continents
• 500 cities
• 3,800 colleagues shadowed
• 4,400 colleagues involved in total
• 423 branches took part
• 328 clients joined in
• 540 schools engaged

https://www.youtube.com/watch?v=403JoTwqGxk


Web development & Email Marketing for Expressions of interest



Pre-Campaign | Website

We ran an expression of form on the Adecco and Ajilon 
Website before applications opened 7-Feb. 

12

The website allowed us to 
advertise on social media and 
online early. 

With the pre-registrations, we 
can now add this to our existing 
database for email marketing. 197 

pre-registered

*Figure includes the global expressions of interest - 70
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Press Release’s and Media engagement
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Press & Media 5
Press release 

announcements

1. Red Agency announced the opening of applications in Australia 
including a quote from CEO, Rafael Moyano

2. The launch of Adecco’s CEO for One Month in Australia was featured 
on the UK site for Recruitment International

3. Red Agency announced the new CEO for One Month in Australia, Hannah 
Mourney 

4. Hannah was announced the winner of CEO for One Month in Australia
was featured on the UK site for Recruitment International

5. Hannah was featured in Mosman Daily – Print Newspaper with support 
from North Sydney, MP – Trent Zimmerman 

FBi Radio and News Corp has expressed interest in media coverage
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https://emea01.safelinks.protection.outlook.com/?url=https://influencing.com/au/prwire/giving-young-talent-unparalleled-work-experience-opportunities-and-real-world-exposure-the-adecco-group-opens-registration-for-ceo-for-one-month-2018&data=02|01|Emma.Mirls@adeccogroup.com|b9d423d2f26a43ddde9308d56e8d1399|e3d0eb2f886040e08a61d594a86947c3|0|0|636536474564077351&sdata=5h7Y2nh/uFwSijf2s93uCgki%2BDxL40DZKMnQQjyXIuE%3D&reserved=0
https://emea01.safelinks.protection.outlook.com/?url=https://www.recruitment-international.co.uk/blog/2018/02/the-adecco-group-launches-ceo-for-one-month-2018&data=02|01|Emma.Mirls@adeccogroup.com|b9d423d2f26a43ddde9308d56e8d1399|e3d0eb2f886040e08a61d594a86947c3|0|0|636536474564077351&sdata=6IlFiajYu8QuelOTjbivy3H4/ocP%2Bo6aUTmN8RIdaas%3D&reserved=0
https://prwire.com.au/pr/77195/the-adecco-group-appoints-australia-s-young-ceo-for-one-month-1
https://www.recruitment-international.com.au/blog/2018/05/the-adecco-group-appoints-australias-ceo-for-one-month-2018
https://twitter.com/hannah_mourney/status/1004576486941081600
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Paid-advertising, Promotional Videos, Snapchat

Social Media
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Social Media | Paid-advertising

Paid advertising and scheduled social media across all brand pages.

Hashtags: #CEODownUnder #CEO1Month #CEOforOneMonth 
#WayToWork #HannahC1M

Social Channels:
• https://www.instagram.com/adeccoaustralia/

https://www.facebook.com/AdeccoAustralia
• https://twitter.com/adeccoaustralia?lang=en
• https://www.linkedin.com/company/adecco/

Social Media / Paid Advertising

• On Facebook, each week we share a new video/image 
from the campaign with a fresh new caption (we even 
changed our Facebook profile banner).

• We continue to post on Facebook, Instagram, and LinkedIn 
with the application link.

• We share a new image and copy internally to utilise our 
internal colleagues as ‘Influencers’ to share the application 
link with their network on LinkedIn and other social media 
channels.
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https://www.instagram.com/adeccoaustralia/
https://www.facebook.com/AdeccoAustralia
https://twitter.com/adeccoaustralia?lang=en
https://www.linkedin.com/company/adecco/
https://www.facebook.com/AdeccoAustralia/


Follow in the footsteps of CEO, Rafa Moyano
External Use…
Appeared on Hirevue, Social Media,  Student Sites

10 things about CEO, Rafa Moyano
External & Internal Use… 
Email, Yammer, Hub

Digital Media | Videos
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131 views on YouTube
50 views internally on Vimeo55 views on YouTube

50 views internally on Vimeo
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https://www.youtube.com/watch?v=nNjTPW9BogU
https://www.youtube.com/watch?v=2VST4dkk3Ac


Digital Media | Videos
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Congratulations to our 2018 CEO for One 
Month Intern in Australia!
External & Internal Use 
Appeared on Social Media, Newsletters, Email 

424 Views on Facebook 
48 Views on Vimeo 

Final Candidates Elevator Pitch
Internal Use only
Appeared on Email/Newsletters  

41 Views on Vimeo 
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https://vimeo.com/271215472
https://vimeo.com/270535301/7212ab9ea0


What? 

• Image: Engaging image of a diverse student at an airport, to appeal to the travel 
‘jet-set’ trend amongst millennials today. Leveraging the added benefit of travel with 
this internship opportunity. 

• Copy: “Global internship paying up to $0 - $10,000” *animated*
• Swipe: Lower arrow to link to the WTW website with the CTA ‘Apply Now’ allowing 

users to stay in the application and sign-up directly.

Why?

• Snapchat – 4,000,000 DAILY Active Australian Users (Snapchat data)
• 40% of Australians surveyed have used Snapchat in the past year (June 2017)
• 71% of Snapchat users are under 34 years old
• Snapchat is the 3rd most popular social platform amongst 18-29yro Australians
• Australian Snapchat users, on average, will access the platform 41.7 times pw
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Snapchat Advertising
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Performance 

• We ran two iterations of Snapchat ads for the duration of 1 week each, see full results to-date above.
• The cost per Swipe-up is $0.48 compared to Facebook at 0.78 to 0.92.
• In our first two days, we saw 554 swipe up’s in the application and a strong up tick in applications.
• We decided to run the ad for a second week, and made modifications including the addition of music.

As of 5 Mar 2018

20

Snapchat Advertising | Results
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Weekly updates encouraging our colleagues to share & attend visits

Internal Communications



• A weekly update is sent to all colleagues via 
our both our Ajilon/Adecco newsletter – new 
video or image to share on social media.

• For example, one of our colleagues shared 
the image (as per our advice in the 
newsletter this week) and influenced 
another to do the same – see here.

• Branches arranged one visit/career 
fair/engagement with a university of choice. 

• We offered a prize to the state branch with most 
applications from their school after April 17.

• Colleagues were greeted by Ed Broadhead
when they login to their PC until April 10 – a 
wallpaper that reminds them to share the 
program.

Internal Communications

22Campaign Overview for AGRIA Only - confidential

https://www.linkedin.com/feed/update/urn:li:activity:6382781128742408192


Job advertisements, Branch Material, Upcoming visits



University Visits

Colleagues recently visited the following universities and promoted on LinkedIn…

1. Griffith University - Brisbane, 90 registrations, March 7, Melika Shahroodi attended (presentation)
2. University of Canberra – Canberra,  March 21, Melisa Papuckoska attending (presentation)
3. University of Adelaide – Adelaide, March 28, Taryn Widdows and team attended (career fair)
4. Deakin University – Melbourne, April 9, Fleur Bennett and team attended (career fair)
5. La Trobe University – Melbourne, April, Fleur Bennett and team attended (presentation)

6. Deakin University – Melbourne, 10 April, 57 registrations, Tony Meechan attended
7. Western Sydney University – Sydney, Natalie Little
8. Wollongong University – Sydney, Engagement

Plus! Matthew Chapman in Darwin (NT) has engaged with a top university in the country – Charles Darwin 
University, they are advertising the job within their campus internally. 

24

8
University visits
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https://www.linkedin.com/feed/update/urn:li:activity:6377034305490771968
https://www.linkedin.com/feed/update/urn:li:activity:6382164549201690624
https://www.linkedin.com/feed/update/urn:li:activity:6382049969527980032


In Branch Materials

Flyers
X2 designs Giveaway Candy Pull-up banner
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Latest! Internal Communications 
Our Announcement
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• Announcement of the new CEO for One 
Month to Colleagues via Email 

• Fortnightly Update of the CEO for One 
Month Project on the Newsletters 

https://www.youtube.com/watch?v=pbji5HRsnAw
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https://www.adecco.com.au/news/2018-ceo-for-one-month-intern/37341/
https://www.youtube.com/watch?v=pbji5HRsnAw


Job Advertisements
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a. Job advertisements exist on University Career Sites across Australia 
Please let me know if you require the full list – there are several!  

a. Including promotion within Indigenous faculties at; ANU, UTS, UOW, UNSW.
b. Seek job advertisement for CEO for One Month internship closed on April 17
c. Adecco Australia advertised the CEO for One Month as an internship until April 17 
d. LinkedIn job advertisement – since closed due to timeline set (will look at reopening until April 17).
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https://www.seek.com.au/job/35690494
https://www.adecco.com.au/graduate-jobs/adecco-group-ceo-for-1-month-/1626883


If you have any questions please contact: 
Melika.Shahroodi@adeccogroup.com
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mailto:Melika.Shahroodi@adeccogroup.com
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